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EXECUTIVE SUMMARY 
This survey continues the series of Trust and Confidence surveys conducted biennially for 

Charities Services New Zealand (previously the Charities Commission).  The previous studies 

referenced in this report were in 2008, 2010, and 2012. 

 

As in 2012, the 2014 survey looks at: 

¶ the current state of public trust and confidence in the charitable sector; 

¶ the critical factors driving public trust and confidence; and 

¶ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳǎŜ ŀƴŘ ŜȄǇŜǊƛŜƴŎŜǎ of services provided by charities. 
 
To ensure continuity with previous surveys, the 2014 survey replicates the segments based on 
trust in charities completed in 2012.  In addition, the 2014 survey adds a new segmentation 
based on the motivations driving donations to charities.  These segments are described in the 
report and are used in the analysis of questions throughout the survey. 
 
Drivers of trust and confidence in charities 
Analysis indicates 9 positive drivers of trust and confidence in charities among the factors 
measured in the survey.  The strongest driver ƻŦ ǘǊǳǎǘ ŀƴŘ ŎƻƴŦƛŘŜƴŎŜ ƛǎ άMaking a positive 
difference to the matters they addressέΦ 
 
These drivers and their relative contribution to the level of trust and confidence in charities are 
shown in the following diagram: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

hǾŜǊŀƭƭ 
ǘǊǳǎǘ ŀƴŘ 
ŎƻƴŦƛŘŜƴŎŜ 
ƛƴ ŎƘŀǊƛǘƛŜǎ 

Make a positive difference to the matters they 
address 

Ensure that their fundraisers are ethical and 
honest 

Ensure a reasonable proportion of donations 
gets to the end cause 

Spend their money wisely and effectively 

¢ƘŜǎŜ ŦŀŎǘƻǊǎ 
ŜȄǇƭŀƛƴ пс҈ ƻŦ 
ǘƘŜ ǾŀǊƛŀǘƛƻƴ ƛƴ 
ǘǊǳǎǘ ŀƴŘ 
ŎƻƴŦƛŘŜƴŎŜ 

26% 

12% 

58% 

18% They protect the environment 

They help women 

They help children 

I trust charities more if I have heard of them 

I trust charities that I feel a personal 
connection to 

8% 

10% 

10% 

5% 

8% 

1% 

оо҈ 

9% 
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Further research should explore these drivers in more detail, seek the drivers for the balance of 
the variation in trust and confidence and probe the role of the factors identified from statistical 
analysis of this survey. 
 
Overall trust in charities 
bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǘǊǳǎǘ ƛƴ ŎƘŀǊƛǘƛŜǎ ƛǎ ƻƴƭȅ ƳƻŘŜǊŀǘŜΣ ǊŜŀŎƘƛƴƎ ŀƴ ŀǾŜǊŀƎŜ ǎŎƻǊŜ ƻŦ с ƻǳǘ ƻŦ мл ƛƴ 

the current survey. The average score for trust and confidence in charities has increased to 6.0 

from a low of 5.8 in 2012, the result of a small but general move to higher trust scores on the 

factors measured.  At the high end of the scoring range the percentage of respondents now 

ǊŀƴƪƛƴƎ ǘǊǳǎǘ ƛƴ ŎƘŀǊƛǘƛŜǎ ŀǘ ф ƻǊ мл όάL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ŎƻƳǇƭŜǘŜƭȅέύ Ƙŀǎ ƎǊown from 5% in 2012 to 

8.9% in 2014. 

 
Trust factors 

There was no change from 2012 in the level of respondents (50%) who trusted charities to make 

a positive difference to the matters they address.  For all other factors, however, charities were 

more trusted than in 2012 and, in four out the six factors measured, more trusted than in 2008. 

 

The greatest change in comparison with 2012 was in the rating of charities letting the public 

know how they use their resources, including money from donations.  41% of respondents in 

the 2014 trusted charities to do this, up from 27% in 2012. 

 

While 46% of respondents rated charities as trustworthy in ensuring their fundraising is ethical 

and honest, up from 41% in 2012, this is still lower than the 2008 level of 51%.  Similarly, the 

50% rating for charities making a positive difference to the matters they address is lower than 

the 2008 level of 55%. 

 

Donations 
84% of respondents said they had given to charities in the past twelve months.  This is 

equivalent to 2,679,900 New Zealanders aged 18 years or over. 

 

16%, equivalent to 518,100 New Zealanders 18 years or over, said they had not donated in the 

past twelve months 

 
Fewer respondents than in 2012, 2010 and 2008 reported donating more than $250.  The 

average total donation was $183, down 21% from $239 in 2012 and $243 in 2010.   

 

The average number of donation methods used by those who donate to charity has continued 

the declining trend noted in previous surveys.  In 2008, respondents reported donating in an 

average of 2.9 ways.  Using the same options as the 2010 and 2012 surveys, the 2014 result 

ƛƴŘƛŎŀǘŜǎ ǘƘŀǘ ǘƻŘŀȅΩǎ bŜǿ ½ŜŀƭŀƴŘŜǊǎ ŘƻƴŀǘŜ ƛƴ мΦф ƻŦ ǘƘŜǎŜ ǿŀȅǎ ς a 66% decline from 2008.  

In terms of the number of New Zealanders donating to individual charities, for most types of 

charitable organisations, the longer term trend is down. 

 

Health and medical charities remain top priority for New Zealanders, with the number donating 

to them returning to 2008 and 2010 levels.  For donations to animal care and welfare charities, 
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a longer term decline has been arrested in 2014, but that is not the case for international aid, 

education or social and community development charities. 

 
Responses indicate that, on average, donations to the charitable sector could be expected to 

rise in the next twelve months.  More personal income is the primary factor with 63% of 

respondents saying this would encourage them to give more to charity in the next twelve 

months.   

 

However, analysis suggests that there is a relationship between having more personal or 

household income and four other factors: 

 

¶ A charity with values respondents can relate to 

¶ Knowing the money will be well used 

¶ Helping those in need in New Zealand and 

¶ IŜƭǇƛƴƎ ǊŜǎǇƻƴŘŜƴǘǎΩ ƭƻŎŀƭ ŎƻƳƳǳƴƛǘƛŜǎΦ 

 

This suggests that having more disposable income, while rating as the top factor that would 

encourage additional giving, is not a sole major driver for increasing donations. 

 
Actions when donating 
Respondents took the following actions when donating: 

¶ 26% claimed a tax refund. 

¶ 13% asked for proof of identification of the person who approached them.  This is about 

half the level of 2008. 

¶ 12% asked how much of the money donated would get to the charity. 

¶ 9% found out how the charity was run. 

¶ 8% checked on the Charities Register that it was a genuine charity.  This is the same 

level as in 2012. 

¶ 3% gave to a charity they had not heard of. 

 

Charities and business activities 

The overall results indicate general support of business activities associated with charities.  They 

ǎƘƻǿ ƳŀƧƻǊƛǘȅ ŀƎǊŜŜƳŜƴǘ ǿƛǘƘ άI will buy products and services when I know that my purchase 

supports the charityέΣ άCharities having money in the bank for future needs is goodέ ŀƴŘ 

άCharities running businesses to generate income is goodέ.   

 

/ƻǊǊŜƭŀǘƛƻƴ ŀƴŀƭȅǎƛǎ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǘƘƻǎŜ ǿƘƻ ŀƎǊŜŜ ǘƘŀǘ άCharities having money in the bank for 

future needs is goodέ ŀǊŜ ƳƻŘŜǊŀǘŜƭȅ ƭƛƪŜƭȅ ǘƻ ŀƎǊŜŜ ǘƘŀǘ άCharities running businesses to 

generate income is goodέΣ ŀƴŘ ǾƛŎŜ ǾŜǊǎŀΦ  Lǘ ŀƭǎƻ ƛƴŘƛŎŀǘŜǎ ǘƘŀǘ ǊŜǎǇƻƴŘŜƴǘǎ ǿƘƻ ōǳȅ ǇǊƻŘǳŎǘǎ 

and services when respondents know that their purchase supports the charity are moderately 

likely to support businesses that support charities ς and vice versa. 
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Support for charities 
Seven characteristics were selected by more than 50% of respondents overall as making them 

want to support a charity: 

 

¶ ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέΥ тл҈ 

¶ ά¢Ƙŀǘ ǘƘŜȅ ǎǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅ ǿƛǎŜƭȅ ŀƴŘ ŜŦŦŜŎǘƛǾŜƭȅέΥ ср҈ 

¶ ά¢Ƙŀǘ ǘƘŜȅ ŀǊŜ ǿŜƭƭ ƳŀƴŀƎŜŘέΥ рт҈ 

¶ ά¢Ƙŀǘ ǘƘŜȅ ŜƴǎǳǊŜ ŀ ǊŜŀǎƻƴŀōƭŜ ŀƳƻǳƴǘ ƻŦ Řƻƴŀǘƛƻƴǎ ƎŜǘ ǘƻ ǘƘŜ ŜƴŘ ŎŀǳǎŜέΥ рс҈ 

¶ ά¢Ƙŀǘ ǘƘŜȅ ŀǊŜ ŀ ǊŜƎƛǎǘŜǊŜŘ ŎƘŀǊƛǘȅέΥ рс҈ 

¶ ά¢Ƙŀǘ ǘƘŜȅ ƭŜǘ ǘƘŜ ǇǳōƭƛŎ ƪƴƻǿ how they use their resources including money from 

ŘƻƴŀǘƛƻƴǎέΥ рн҈ 

¶ ά¢ƘŜƛǊ ŦǳƴŘǊŀƛǎŜǊǎ ŀǊŜ ŜǘƘƛŎŀƭ ŀƴŘ ƘƻƴŜǎǘέΥ рн҈. 

 

Fundraising organisations 
34% of respondents thought there was a role for fundraising organisations that help charities to 

raise money, rather than charities raising money themselves.  23% thought there was not and 

43% were unsure. 

 

23% of respondents had given to a fundraising organisation that was helping a charity to raise 

money.  37% said they had not, and 40% were unsure.  Having had the experience of giving to a 

charity via a fundraising organisation changed the perception of their role: 59% of those who 

had given to a fundraising organisation felt that there was as role for these organisations. 

 
Correlation analysis shows no direct relationship between the feelings about fundraising 

organisations and overall trust in charities.   

 

However, there is clear concern over fundraising operations.  While 22% of respondents agreed 

that they had no concerns over giving to fundraising organisations to support the charity or 

charities they like, 30% disagreed, with 47% neutral. 

 

Key concerns were: 

¶ How much of the money given would reach the charity: 77% 

¶ The fundraising organisation may keep some of the money for themselves: 70%. 

 

81% of respondents agreed that fundraising organisations should be required to advise how 

much of the money they receive for the charity they will keep.  Disagreement was only 2%. 

 
 
Charities registration 
A lower percentage of respondents (45%) than in 2012 (48%) were aware of the Charities 
Register.  The decline in awareness is statistically significant.   
 
A lower percentage of respondents than in 2012 were also aware that registered charities are 

required to have, and make available, a charities registration number on request to prove they 

are a registered charity.  Again, the decline in awareness is statistically significant. 
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69% of those who were aware of the register were also aware of the requirement for registered 

charities are required to have, and make available, a charities registration number on request to 

prove they are a registered charity. 

 
49% of respondents said they would ask for the charities registration number in the future.  

There is no statistically significant change in this level since 2008. 

 
35% of respondents were aware that information about charities registered under the Charities 
Act 2005 is publicly available on the Charities Register.  While this is a decline from the 2012 
result, the change is not statistically significant. 
 
31.5% of respondents who were aware of the Charities Register said they had referred to it.  

This is not a statistically significant change from the 30% 2012 result. 

 

63% of those respondents who were aware of information on registered charities being 

publically available on the Charities Register said they would refer to the register in future.  This 

is a statistically significant increase, continuing the growth evident from 2010 to 2012. 

 

58% of all respondents (including those who had not previously been aware that information on 

registered charities was publically available on the Charities Register) said they were likely to 

refer to the register in future. 

 

84% of respondents who had referred to the Charities Register said it contained enough 

information.  This is 6% lower than the 2012 result. 

 

49% of respondents who had referred to the Charities Register said they had used the advanced 

search function, 22% higher than the 2012 result. 

 

Services provided by charities 

10% of respondents said they had received services from a charity in the past 12 months, up 

from 8% in 2012 and 2010. 

 

Ratings of the services provided to respondents were generally down on the 2012 ratings.  

While 80% were either satisfied or very satisfied with the quality of service received, overall 

satisfaction was lower than in 2012, accelerating the decline noted between 2010 and 2012.  

53% said the service was better than expected, down from 79% in 2012.  
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REPORT 

Terminology 
Lƴ ǘƘƛǎ ǊŜǇƻǊǘΣ ŘƛŦŦŜǊŜƴŎŜǎ ōŜǘǿŜŜƴ ƻǾŜǊŀƭƭ ǊŜǎǳƭǘǎ ŦƻǊ ŀƭƭ ǊŜǎǇƻƴŘŜƴǘǎ όǘƘŜ άǎǳǊǾŜȅ ŀǾŜǊŀƎŜέύ ŀƴŘ 

ǊŜǎǳƭǘǎ ŦƻǊ ǎǳōǎŀƳǇƭŜǎ όŜΦƎΦ ŦƻǊ ƳŀƭŜ ǊŜǎǇƻƴŘŜƴǘǎύ ŀǊŜ ǊŜŦŜǊǊŜŘ ǘƻ ŀǎ άǎƛƎƴƛŦƛŎŀƴǘέ ǿƘŜǊŜ ŀ 

significance test shows that the difference is statistically significant. 

 

Correlations are described as follows: 

 

¶ 0 to 0.2 Very weak to negligible correlation 

¶ 0.2 to 0.4 Weak, low correlation (not very significant) 

¶ 0.4 to 0.7 Moderate correlation 

¶ 0.7 to 0.9 Strong, high correlation 

¶ 0.9 to 1.0 Very strong correlation 

 

ά!ǾŜǊŀƎŜ ǎŎƻǊŜǎέ ŀǊŜ ǿŜƛƎƘǘŜŘ ŀǾŜǊŀƎŜǎ ŎŀƭŎǳƭŀǘŜŘ ƻƴ ƴǳƳŜǊƛŎ ǊŀǘƛƴƎ ǎŎŀƭŜǎ όŜΦƎΦ ǘƘŜ л ǘƻ мл 

ratings scores for trust and confidence in charities. 

1. Overall trust in charities 
9ŦŦŜŎǘƛǾŜƭȅΣ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǘǊǳǎǘ ƛƴ ŎƘŀǊƛǘƛŜǎ ƛǎ ƻƴƭȅ ƳƻŘŜǊŀǘŜΣ ǊŜŀŎƘing an average score of 6 

out of 10 in the current survey. The average trust level has increased from the 2012 low as a 

result of a small but general move to higher trust scores.  At the high end of the scoring range 

the percentage of respondents now rankiƴƎ ǘǊǳǎǘ ƛƴ ŎƘŀǊƛǘƛŜǎ ŀǘ ф ƻǊ мл όάL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ 

ŎƻƳǇƭŜǘŜƭȅέύ Ƙŀǎ ƎǊƻǿƴ ŦǊƻƳ р҈ ƛƴ нлмн ǘƻ уΦф҈ ƛƴ нлмпΦ 

 

The average scores for the current and past 3 surveys are shown in the following chart: 
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0

1

2

3

4

5

6

7

8

9

10

2008 2010 2012 2014

Trust in charities: Average score 

I don't trust 
charities at 

I trust 
charities 

completely 

mailto:gcolman@horizonresearch.co.nz
mailto:manager@horizonresearch.co.nz
http://www.horizonpoll.co.nz/


 

9 
Horizon Research Limited PO Box 52-107 Kingsland 1352. Telephone 021 84 85 76 or 021 076 2040. 

E-mail gcolman@horizonresearch.co.nz; or manager@horizonresearch.co.nz. www.horizonpoll.co.nz 

 

The following table shows the detailed trust scores in comparison with the 2012, 2010 and 2008 

surveys:  

 

On a scale from 0 to 10, where 0 means you 
don't trust charities at all, and 10 means 
you trust charities completely, generally 
how much trust and confidence do you 
have in charities? 

2014 2012 2010 2008 

          

0 - I don't trust charities at all 2.1% 2.0% 1.0% 0.0% 

1 1.5% 1.0% 0.0% 1.0% 

2 3.3% 3.0% 2.0% 2.0% 

3 4.5% 7.0% 5.0% 4.0% 

4 5.8% 7.0% 6.0% 4.0% 

5 21.6% 20.0% 15.0% 14.0% 

6 12.0% 14.0% 14.0% 14.0% 

7 17.5% 22.0% 23.0% 24.0% 

8 15.6% 17.0% 22.0% 23.0% 

9 3.4% 4.0% 7.0% 8.0% 

10 - I trust charities completely 5.5% 1.0% 3.0% 3.0% 

I'm really not sure 7.1% 1.0% 2.0% 2.0% 

          

     N (unweighted) 2,593 2,000 2,210 2,121 

 

Significance analysis over all demographics indicates that among the respondents in the survey, 

no demographic group was significantly more likely than average to have strong trust in 

ŎƘŀǊƛǘƛŜǎ όǎŎƻǊƛƴƎ ф ƻǊ млΣ ǿƘŜǊŜ мл ƳŜŀƴǎ άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ŎƻƳǇƭŜǘŜƭȅέύ ǿƛǘƘ ǘƘŜ exception of 

respondents of Maori and Pacific Island ethnicities.  29% of Maori and 26% of Pacific Island 

respondents rated their trust in charities at 9 or 10, well above other groups. 

 

Reasons for this could lie in the mix of charities these two groups were donating to.  Pacific 

Island respondents were significantly more likely than average to be giving international aid 

donations, faith-based or church related donations and donations to culture and recreation 

organisations.  38% of Maori respondents were donating to marae or marae-related 

organisations and were significantly more likely than average to be donating for social and 

community development, culture and recreation and environmental causes.  Further research 

would be needed to confirm this, but it is possible these organisations are more community-

based and therefore better known to the donor. 

2. Drivers of trust 

2.1 Initial analysis 

Lƴƛǘƛŀƭ ŀƴŀƭȅǎƛǎ ƛƴŘƛŎŀǘŜŘ ŀ ǇƻǎƛǘƛǾŜ ǊŜƭŀǘƛƻƴǎƘƛǇ ōŜǘǿŜŜƴ р άǘǊǳǎǘέ ŦŀŎǘƻǊǎ ŀƴŘ ƻǾŜǊŀƭƭ ǘǊǳǎǘ ŀƴŘ 

ŎƻƴŦƛŘŜƴŎŜ ƛƴ ŎƘŀǊƛǘƛŜǎΦ  ¢ƘŜ ǎƛȄǘƘ άǘǊǳǎǘέ ŦŀŎǘƻǊ ƳŜŀǎǳǊŜŘΣ άaŀƴŀƎŜ ǘƘŜƳǎŜƭǾŜǎ ǿŜƭƭέΣ ŘƛŘ ƴƻǘ 

have a positive impact on overall trust and confidence and appears to be correlated with 

ά{ǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅ ǿƛǎŜƭȅ ŀƴŘ ŜŦŦŜŎǘƛǾŜƭȅέΦ 
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The percentages in the diagram show the relative contribution of each factor out of 100%. 

 

 

 

 

 

 

 

 

 

 

 

 

Note that these 5 factors only explain 41% of the variation in overall trust and confidence in 

charities.  Because of this, the analysis was extended to other factors measured in the survey. 

2.2 Broader analysis 

Multiple regression analysis was used to derive relationships between trust and a broader set of 

the factors measured across a number of questions in the survey.  The analysis indicates a base 

level of trust in charities plus a mix of 9 key trust and motivational factors appear to drive trust 

in charities: 

¶ ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέΤ 

¶ ά¢ƘŜȅ ǇǊƻǘŜŎǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘέΤ 

¶ ά¢ƘŜƛǊ ŦǳƴŘǊŀƛǎŜǊǎ ŀǊŜ ŜǘƘƛŎŀƭ ŀƴŘ ƘƻƴŜǎǘέΤ 

¶ ά{ǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅ ǿƛǎŜƭȅ ŀƴŘ ŜŦŦŜŎǘƛǾŜƭȅέΤ 

¶ ά¢ƘŜȅ ƘŜƭǇ ǿƻƳŜƴέΤ 

¶ άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ƳƻǊŜ ƛŦ L ƘŀǾŜ ƘŜŀǊŘ ƻŦ ǘƘŜƳέΤ 

¶ ά¢ƘŜȅ ƘŜƭǇ ŎƘƛƭŘǊŜƴέΤ 

¶ άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ǘƘŀǘ L ŦŜŜƭ ŀ ǇŜǊǎƻƴŀƭ ŎƻƴƴŜŎǘƛƻƴ ǘƻέΤ ŀƴŘ  

¶ ά9ƴǎǳǊŜ ŀ ǊŜŀǎƻƴŀōƭŜ ǇǊƻǇƻǊǘƛƻƴ ƻŦ Řƻƴŀǘƛƻƴǎ ƎŜǘǎ ǘƻ ǘƘŜ ŜƴŘ ŎŀǳǎŜΦέ 

 

Note that while these factors all have a positive relationship with trust in charities (i.e. if they 

increase, overall trust in charities increases), they explain only 46% of the variation in 

movement in trust in charities.  Further research should explore these drivers in more detail, 

seek the drivers for the balance of the variation in trust and confidence and probe the role of 

the factors identified from statistical analysis of this survey.  

 

As shown in the following illustration, the factors form four groups: 

hǾŜǊŀƭƭ ǘǊǳǎǘ 
ŀƴŘ 

ŎƻƴŦƛŘŜƴŎŜ ƛƴ 
ŎƘŀǊƛǘƛŜǎ 

Make a positive difference to the matters 
they address 

Ensure that their fundraisers are ethical 
and honest 

Ensure a reasonable proportion of 
donations gets to the end cause 

Spend their money wisely and effectively 

Let the public know how they use their 
resources, including money from 

donations 

These factors explain 
41% of the variation 

in trust and 
confidence in 

charities 

пу҈ 

нм҈ 

мр҈ 

мм҈ 

р҈ 
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¶ The first group is related to how charities operate and their operational results; e.g. 

ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέ ƻǊ ά¢ƘŜȅ ǎǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅ ǿƛǎŜƭȅ ŀƴŘ ŜŦŦŜŎǘƛǾŜƭȅέ 

(and therefore I trust them). 

¶ The second group is related to the charitiŜǎΩ ŀǊŜŀ ƻŦ ƻǇŜǊŀǘƛƻƴǎΤ ŜΦƎΦ ά¢ƘŜȅ ƘŜƭǇ 

ǿƻƳŜƴέ ƻǊ ά¢ƘŜȅ ǇǊƻǘŜŎǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘέ όŀƴŘ ǘƘŜǊŜŦƻǊŜ L ǘǊǳǎǘ ǘƘŜƳύΦ 

¶ The third group is awareness and connection, which have a strong correlation with 52% 

of the variance in one factor explained by the other. 

 

The percentages in the diagram are used to indicate the relative contribution out of 100%1 of 

each factor in affecting trust and confidence in charities.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

These characteristics are discussed in the following subsections.  In each chart, a white trend 

line indicates the general increase in trust compared with the increase in respondents believing 

that a factor makes them want to support a charity.   Trust trend lines have been chosen for 

best fit to the available data.   

                                                           
1
 The effect of all 10 factors acting together is to contribute more than 1% change in trust and confidence 

in charities for a 1% change in each factor.  These percentages shown the relative contribution made by 
each factor if all factors change by 1%. 

hǾŜǊŀƭƭ 
ǘǊǳǎǘ ŀƴŘ 
ŎƻƴŦƛŘŜƴŎŜ 
ƛƴ ŎƘŀǊƛǘƛŜǎ 

Make a positive difference to the matters they 
address 

Ensure that their fundraisers are ethical and 
honest 

Ensure a reasonable proportion of donations 
gets to the end cause 

Spend their money wisely and effectively 

¢ƘŜǎŜ ŦŀŎǘƻǊǎ 
ŜȄǇƭŀƛƴ пс҈ ƻŦ 
ǘƘŜ ǾŀǊƛŀǘƛƻƴ ƛƴ 
ǘǊǳǎǘ ŀƴŘ 
ŎƻƴŦƛŘŜƴŎŜ 

26% 

12% 

58% 

18% They protect the environment 

They help women 

They help children 

I trust charities more if I have heard of them 

I trust charities that I feel a personal 
connection to 

8% 

10% 

10% 

5% 

8% 

1% 

оо҈ 

9% 
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5ǊƛǾŜǊ мΥ  ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέ 

This is the strongest factor driving trust in charities.  For every 1% change in this factor, trust in 

charities changes by an average of 0.28%. 

 

This strength of this factor across all levels of trust suggests that this factor may be a pre-

requisite for any trust in charities.   

 

Increase in belief that a charity makes a positive difference does not appear to drive a sudden 

increase or strong increase in trust.  Rather, the increase is more gradual (as shown by the 

white trend line), with declining rate of increase in trust once belief that a charity makes a 

difference goes beyond 70%. 

 

5ǊƛǾŜǊ нΥ ά¢ƘŜȅ ǇǊƻǘŜŎǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘέ 

While this factor is one of the smaller motivators for giving, it has the second largest impact on 

trust, changing trust in charities by an average of 0.19% for every 1% change in this factor.  

¦ƴƭƛƪŜ ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέΣ ǘƘŜ ǊŀǘŜ ƻŦ ƛƴŎǊŜŀǎŜ ƻŦ ǘǊǳǎǘ ŀǎǎƻŎƛated this factor 

increases as its importance as a reason or giving increases. 

 

9% 

58% 

38% 

70% 

64% 

59% 

82% 

75% 

88% 

87% 

63% 
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They make a positive difference 
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5ǊƛǾŜǊ оΥ  ά¢ƘŜƛǊ ŦǳƴŘǊŀƛǎŜǊǎ ŀǊŜ ŜǘƘƛŎŀƭ ŀƴŘ ƘƻƴŜǎǘέ 

This factor has the third largest impact on trust, changing trust in charities by an average of 

0.13% for every 1% change in this factor.  Like the other trust-based factors, it is strong across 

ŀƭƭ ƭŜǾŜƭǎ ƻŦ ǘǊǳǎǘΦ  Lƴ ŀ ǎƛƳƛƭŀǊ ƳŀƴƴŜǊ ǘƻ ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέΣ ǘƘŜ ǊŀǘŜ ƻŦ ƎǊƻǿǘƘ 

ƛƴ ǘǊǳǎǘ ǎƭƻǿǎ ƻƴŎŜ ōŜƭƛŜŦ ǘƘŀǘ ŎƘŀǊƛǘƛŜǎΩ ŦǳƴŘǊŀƛǎŜǊǎ ŀǊŜ ŜǘƘƛŎŀƭ ŀƴŘ ƘƻƴŜǎǘ ǊŜŀŎƘes 50%. 
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2% 
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Driver 4Υ  ά¢Ƙŀǘ ǘƘŜȅ ǎǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅ ǿƛǎŜƭȅ ŀƴŘ ŜŦŦŜŎǘƛǾŜƭȅέ 

While this factor has the fourth largest impact on trust, changing trust in charities by an average 

of 0.11% for every 1% change in this factor, it is strong across all levels of trust and is likely to be 

ŀƴ ŜȄǇŜŎǘŀǘƛƻƴ ƻŦ ŎƘŀǊƛǘƛŜǎΦ  Lƴ ŀ ǎƛƳƛƭŀǊ ƳŀƴƴŜǊ ǘƻ ά¢ƘŜȅ ƳŀƪŜ ŀ ǇƻǎƛǘƛǾŜ ŘƛŦŦŜǊŜƴŎŜέΣ ƎǊƻǿǘƘ ƛƴ 

ǘǊǳǎǘ ǎƭƻǿǎ ƻƴŎŜ ōŜƭƛŜŦ ǘƘŀǘ ŎƘŀǊƛǘƛŜǎ άǎǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅ ǿƛǎŜƭȅ ŀƴŘ ŜŦŦŜŎǘƛǾŜƭȅέ ǊŜŀŎƘŜǎ ср҈Φ 

 

 

Driver 5Υ  ά¢ƘŜȅ ƘŜƭǇ ǿƻƳŜƴέ 

This factor changes trust in charities by an average of 0.11% for every 1% change in this factor.  

[ƛƪŜ ά¢ƘŜȅ ǇǊƻǘŜŎǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘέ ŀōƻǾŜΣ ǘƘŜ ǊŀǘŜ ƻŦ ƛƴŎǊŜŀǎŜ ƻŦ ǘǊǳǎǘ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǘƘƛǎ 

factor increases as its importance as a reason for giving increases. 
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Driver 6Υ  ά9ƴǎǳǊŜ ŀ ǊŜŀǎƻƴŀōƭŜ ǇǊƻǇƻǊǘƛƻƴ ƻŦ Řƻƴŀǘƛƻƴǎ ƎŜǘǎ ǘƻ ǘƘŜ ŜƴŘ ŎŀǳǎŜέ 

¢Ƙƛǎ ŦŀŎǘƻǊ ƛǎ ŀƴƻǘƘŜǊ ƻŦ ǘƘŜ άǘǊǳǎǘέ ŦŀŎǘƻǊǎ ŀƴŘ ŎƘŀƴƎŜǎ ǘǊǳǎǘ ƛƴ ŎƘŀǊƛǘƛŜǎ ōȅ ŀƴ ŀǾŜǊŀƎŜ ƻŦ лΦлф҈ 

for every 1% change in this factor.  The factor exhibits a different trust pattern to the other 

drivers, with the effect of the driver peaking at trust rating levels of 6, 7, and 8. 
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Driver 7Υ  άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ƳƻǊŜ ƛŦ L ƘŀǾŜ ƘŜŀǊŘ ƻŦ ǘƘŜƳέ 

This factor comes from a question on agreement with statements about trust and charities.  It 

changes trust in charities by an average of .09% for every 1% change in this factor.  The trend 

line has an extremely good fit2 ǘƻ ǘƘŜ ŘŀǘŀΦ  ¢ƘŜ ŦŀŎǘƻǊ ŜȄƘƛōƛǘǎ ǘƘŜ ǎŀƳŜ ǇŀǘǘŜǊƴ ŀǎ ǘƘŜ άǘǊǳǎǘέ 

factors, with slowing growth in trust in charities occurring as agreement with the statement 

increases. 

 

Driver 8Υ  ά¢ƘŜȅ ƘŜƭǇ ŎƘƛƭŘǊŜƴέ 

!ƴƻǘƘŜǊ άƳƻǘƛǾŀǘƛƻƴ ŦƻǊ ƎƛǾƛƴƎέ ŦŀŎǘƻǊΣ ά¢ƘŜȅ ƘŜƭǇ ŎƘƛƭŘǊŜƴέ ŎƘŀƴƎŜǎ ǘǊǳǎǘ ƛƴ ŎƘŀǊƛǘƛŜǎ ōȅ лΦлс҈ 

ŦƻǊ ŜǾŜǊȅ м҈ ŎƘŀƴƎŜ ƛƴ ǘƘƛǎ ŦŀŎǘƻǊΦ  [ƛƪŜ ά¢ƘŜȅ ǇǊƻǘŜŎǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘέ above, the rate of 

increase of trust associated with this factor increases as its importance as a reason for giving 

increases, in this case in a nearly linear trend. 
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Driver 9Υ  άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ǘƘŀǘ L ŦŜŜƭ ŀ ǇŜǊǎƻƴŀƭ ŎƻƴƴŜŎǘƛƻƴ ǘƻέ 

This factor also comes from a question on agreement with statements about trust and charities.  

It changes trust in charities by an average of .01% for every 1% change in this factor.  The factor 

ŜȄƘƛōƛǘǎ ǘƘŜ ǎŀƳŜ ǇŀǘǘŜǊƴ ŀǎ ǘƘŜ άǘǊǳǎǘέ ŦŀŎǘƻǊǎΣ ǿƛǘƘ ǎƭƻǿƛƴƎ ƎǊƻǿǘƘ ƛƴ ǘǊǳǎǘ in charities 

occurring as agreement with the statement increases. 
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3. Trust in charities to act responsibly 
The 2014 survey repeated a question asked in 2008, 2010 and 2012 on how much respondents 

trusted charities to do a range of things.  Using a 0 to 10 scale, and as in previous surveys, the 

level of respondents who trusted charities to do these things was calculated as the sum of those 

who had given a trust score of 7, 8, 9 or 10.  The factors measured were six of the seven 

characteristics said by 50% or more of respondents to make them want to support a charity. 

 

There was no change from 2012 in the level of respondents (50%) who trusted charities to make 

a positive difference to the matters they address.  For all other factors, however, charities were 

more trusted than in 2012 and, in four out the six factors measured, more trusted than in 2008. 

 

The greatest change in comparison with 2012 was in the rating of charities letting the public 

know how they use their resources, including money from donations.  41% of respondents in 

the 2014 trusted charities to do this, up from 27% in 2012. 

 

While 46% of respondents rated charities as trustworthy in ensuring their fundraisers are 

ethical and honest, up from 41% in 2012, this is still lower than the 2008 level of 51%.  Similarly, 

the 50% rating for charities making a positive difference to the matters they address is lower 

than the 2008 level of 55%. 

 

!ƭƭ ǘƘŜǎŜ ǎǘŀǘŜƳŜƴǘǎ ŀǊŜ ǎǘǊƻƴƎƭȅ ŎƻǊǊŜƭŀǘŜŘΣ ǇŀǊǘƛŎǳƭŀǊƭȅ άSpend their money wisely and 

effectivelyέ ŀƴŘ άManage themselves wellέΦ  ¢Ƙƛǎ ƛǎ ǊŜŦƭŜŎǘŜŘ ƛƴ ǘƘŜ ǎƛƳƛƭŀǊ ǊŜǎǳƭǘǎ ŦƻǊ ŜŀŎƘ 

statement. 
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As a further measure of trust and confidence in charities, respondents were asked how much 

they agreed or disagreed with a list of statements that have built up over time from a first 

measure in the 2008 survey.   

¢ƘŜ ǎŎŀƭŜ ǳǎŜŘ ǿŀǎ ŀƎŀƛƴ ŀ л ǘƻ мл ǎŎŀƭŜ ǿƘŜǊŜ л ƳŜŀƴǘ άL ŘƻƴΩǘ ŀƎǊŜŜ ŀǘ ŀƭƭέ ŀƴŘ мл ƳŜŀƴǘ άL 

ǘƻǘŀƭƭȅ ŀƎǊŜŜέΦ  !ǎ ƛƴ ǇǊŜǾƛƻǳǎ ǎǳǊǾŜȅǎΣ ŀƎǊŜŜƳŜƴǘ ǿŀǎ ǘŀƪŜƴ ŀǎ ŀ ǊŜǎǇƻƴŘŜƴǘ ǎŜƭŜcting a score 

of 7, 8, 9 or 10. 

 

мс ǎǘŀǘŜƳŜƴǘǎ ǿŜǊŜ ǊŀǘŜŘΣ мр ǘƘŜ ǎŀƳŜ ŀǎ ƛƴ ǘƘŜ нлмн ǎǳǊǾŜȅ ŀƴŘ ƻƴŜΣ άaƻǎǘ ŎƘŀǊƛǘƛŜǎ ŀǊŜ 

ǘǊǳǎǘǿƻǊǘƘȅέΣ ŀŘŘŜŘ ŦƻǊ ǘƘŜ нлмп ǎǳǊǾŜȅΦ   

 

bƻǘŜ ǘƘŀǘ ƻƴƭȅ нт҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŀƎǊŜŜŘ ǘƘŀǘ ŎƘŀǊƛǘƛŜǎ ǿŜǊŜ άsufficiently regulated to ensure 

they act for the public benefitέΦ 
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Despite the increase in overall trust in charities reported in Section 9.1 of this report, the ratings 

of these statements suggest that charities still have some way to go to build confidence in them 

to 2008 levels or better.  Out of the 15 statements that were in the 2012 survey, 9 of them had 

lower levels of agreement than in 2012.  Key changes in agreement were: 

 

¶ ¢ƘŜ ǘƻǇ ǊŀƴƪƛƴƎ ǎǘŀǘŜƳŜƴǘ ŦǊƻƳ ǘƘŜ нлмнΣ άL ƘŀǾŜ ƳƻǊŜ ŎƻƴŦƛŘŜƴŎŜ ƛƴ ŎƘŀǊƛǘƛŜǎ ǘƘŀǘ ŀǊŜ 

ƻǇŜƴ ŀōƻǳǘ Ƙƻǿ ǘƘŜȅ ǳǎŜ ǘƘŜƛǊ ǊŜǎƻǳǊŎŜǎέΣ ǊŜƳŀƛƴŜŘ ƛƴ ǘƻǇ Ǉƻǎƛǘƛƻƴ ŦƻǊ нлмпΣ ōǳǘ ǿƛǘƘ 

a drop from 77% agreement to 71% agreement.   

¶ άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ƳƻǊŜ ƛŦ L ƘŀǾŜ ƘŜŀǊŘ ƻŦ ǘƘŜƳέ ǊƻǎŜ с҈ ŦǊƻƳ нлмнΦ 

¶ άL ǘǊǳǎǘ ŎƘŀǊƛǘƛŜǎ ƳƻǊŜ ƛŦ L ŀƳ ǎŀǘƛǎŦƛŜŘ ǘƘŜȅ ŀǊŜ ǿŜƭƭ ƳŀƴŀƎŜŘέ ŘǊƻǇǇŜŘ р҈Φ 

¶ άCharities play a very important role in society todayέ ŘǊƻǇǇŜŘ с҈Φ 

¶ άI trust charities that I feel a personal connection toέ ŘǊƻǇǇŜŘ т҈Φ 

¶ άI trust charities that are registered under the Charities Act 2005έ ŘǊƻǇǇŜŘ с҈Φ 

¶ άI trust charities with well-known supporters and patronsέ ǊƻǎŜ т҈Φ 

 

bƻǘŜ ǘƘŀǘ ǘƘŜǊŜ ƛǎ ŀ ǎǘǊƻƴƎ ŎƻǊǊŜƭŀǘƛƻƴ ōŜǘǿŜŜƴ άI have more confidence in charities that are 

open about how they use their resourcesέ ŀƴŘ άI trust charities more if I am satisfied they are 

well managedέΦ  ¢Ƙƛǎ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǊŜǎǇƻƴŘŜƴǘǎ Ƴŀȅ ǿŜƭƭ ǎŜŜ ŎƘŀǊƛǘƛŜǎ ǘƘŀǘ ŀǊŜ ƻǇŜƴ ŀōƻǳǘ Ƙƻǿ 

they use their resources as being well managed. 

 

¢ƘŜǊŜ ƛǎ ƳƻŘŜǊŀǘŜ ŎƻǊǊŜƭŀǘƛƻƴ ōŜǘǿŜŜƴ άCharities play a very important role in society todayέ 

ŀƴŘ ōƻǘƘ άI trust charities more if I am satisfied they are well managedέ ŀƴŘ άI have more 

confidence in charities that are open about how they use their resourcesέΦ  ¢Ƙƛǎ Ƴŀȅ ǎǳƎƎŜǎǘ 

that respondents who believe charities play an important role expect them to be open about 

their resources and well managed. 

 

¢ƘŜǊŜ ƛǎ ŀƭǎƻ ƳƻŘŜǊŀǘŜ ŎƻǊǊŜƭŀǘƛƻƴ ōŜǘǿŜŜƴ άMost charities are trustworthyέ ŀƴŘ άCharities are 

sufficiently regulated to ensure they act for the public benefitέΦ  CǳǊǘƘŜǊ ǿƻǊƪ ǿƻǳƭŘ ōŜ ƴŜŜŘŜŘ 

to establish the reasons for this correlation. 

 

[ŀǎǘƭȅΣ ǘƘŜǊŜ ƛǎ ŀ ƳƻŘŜǊŀǘŜ ŎƻǊǊŜƭŀǘƛƻƴ ōŜǘǿŜŜƴ άI trust charities with well-known supporters 

and patronsέ ŀƴŘ άI trust big charities more than smaller onesέΦ 

 

The changes since 2008 are illustrated in the following chart: 
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