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EXECUTIVE SUMMARY

This survey continues the series of Trust and Confidenoeeys conducted biennially for
Charities ServieeNew Zealan(previously the Charities Commission). The previous studies
referenced in this report were in 2008, 2010, and 2012.

As in 2012,he 2014 surveylooks at:
9 the current state of public trust and confidence in the charitable sector;

9 the critical factors driving public trust and confidenead
T bS6 »SItl yRSNAQ ofisarficeprovided Byechdstingh Sy O S &

To ensure continuity witlprevious surveys, the 2014 survey replicates the segments based on
trust in charities completed in 2012ln addition, the 2014 survey adds a new segmentation
based onthe motivationsdriving donatbnsto charities These segments are described in the
report and are used in the analysis of questions throughout the survey.

Drivers of tust andconfidence in charities

Analysis indicate® positive drivers of trust and confidence in charitieenong the factors

measured in the survey The strongest drive2 ¥ (i NHza (| y RMakihg § foaitReS y OS A
differenceto the matters they address ®

Thesedrivers and their relative contribution to the level of trust and confidence in chamties
shown in the following diagram:

26%

Make a positive difference to the matters the
address

¢géaé Tl OG 2 N&
SELIlcky 2 F
G§KS OIFNAIGAZ2Y

Ensure that their fundraisers are ethical anc

honest 12%

~

0NHza G Iy
Ensure a reasonable proportion of donation: X 5 & A &
gets to the end cause 8% 02 )/ TARS Y S
58%
Spend their money wisely and effectively EMEOMA
They protect the environment 18% R
0 0.2
They help women 10%
They help children 5% 9%

| trust charities more if | have heard of them

™
=

| trust charities that | feel a personal 1%
connection to

Horizon Research LimitédDBox 52107 Kingsland 135Zelephore 021 84 85 76 or 021 076 2040.
E-mail gcolman@horizonresearch.co;rr manager@horizonresearch.co.mweww.horizonpoll.co.nz



mailto:gcolman@horizonresearch.co.nz
mailto:manager@horizonresearch.co.nz
http://www.horizonpoll.co.nz/

W/ Horizon

LISTENING TO NEW ZEALAND

Further research should expithese drivers in more detail, seek the drivers for the balance of
the variation in trust and confidence amdobe the role of the factors identified from statistical
analysis of this survey

ngrall 1rustAin charitiesv A ) ) 5 o §
bSg %SIFtFIYyRSNAQ UNdHzau Ay OKINARAUASA Aa 2yteée Y2F
the current surveyThe averagscore fortrust and confidence in charitiggas increasetb 6.0

from alow of 58 in2012 theresult of a small but general move to higher trust scareshe

factors measured At the high end of the scoring range the percentage of respondents now

NI y{1Ay3 GNHzAG Ay OKFNARGASEA | G ovan frav\eRonmn/2018ta L G NXza
8.9% in 2014.

Trust factors

There was no change from 2012 in the level of respondents (50%) who trusted charities to make
a positive difference to the matters they address. For all other factors, however, charities were
more trusted than in 2012 and, in four out the six factors measured, more trusted than in 2008.

The greatest change in comparison with 2012 was in the rating of charities letting the public
know how they use their resources, including money from donations. 41é&spdmdents in
the 2014 trusted charities to do this, up from 27% in 2012.

While 46% of respondents rated charities as trustworthy in ensuring their fumiyasethical

and honest, up from 41% in 2012, this is still lower than the 2008 level of 5ifitarlyj the

50% rating for charities making a positive difference to the matters they address is lower than
the 2008 level of 55%.

Donations
84% of respondents said they had given to charities in the past twelve months. This is

equivalent to 2,679,900 &v Zealanders aged 18 years or over.

16%, equivalent to 518,100 New Zealanders 18 years or over, said they had not donated in the
past twelve months

Fewer respondents than in 2012, 2010 and 2008 reported donating more than $250. The
average total donation was $183, down 21% from $239 in 2012 and $243 in 2010.

The average number of donation methods used by those who donate to charity has continued

the decliningtrend noted in previous surveys. In 2008, respondents reported donating in an

average of 2.9 ways. Using the same optiasthe 2010and2012surveysthe 2014result
AYRAOIFIGSa GKIFIG (2RIFIe&Qa bSg ®H66% teglimeSroni20@@2y F S A
In terms ofthe number of New Zealanders donating to individual charities, for most types of

charitable organisations, the longer term trend is down.

Health andmedical charities remain top priority fdfew Zealandes, withthe numberdonating
to themreturningto 2008 and 2@.0levels For donations to animal care and welfare charities,

4
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a longer term decline has been arrested in 2014, but that is not the casetdonational aid,
education or social and community development charities.

Responses indicate that, on average, donations to the charitable sector could be expected to
rise in the next twelve months. More personal income is the primary fauitibr63%00f

respondents aying thiswould encourage them to give more to charity in the next twelve

months.

However, analysis suggests that there is a relationship between having more personal or
household income and four other factors:

A charity with values pondents can relate to
Knowing the monewiill be well used
Helping those in need in New Zealaart

| St LIAYy3a NBaLRyRSyiaQ 20t O2YYdzyAiuASao

This suggests that having more disposable income, while rating as the top factor that would
encourage additionaliging, is not a sole major driver for increasing donations.

Actions when donating
Respondents took the following actions when donating

1
1

E ]

26% claimed a tax refund.

13% asked for proof of identification of the person who approached them. This is about

halfthe level of 2008.
12% asked how much of the money donated would get to the charity.
9% found out how the charity was run.

8% checked on the Charities Register that it was a genuine charity. This is the same

level as in 2012.
3% gave to a charity they hat heard of.

Charities and business activities
The overall results indicate general support of business activities associated with charities. They

aKz2g

YI 22 NR Ge& | wilbapedidsyand servicéskvhea | know that my purchase

supports thecharitye Xhadities having money in the bank for future needs is good- y R
oCharities running businesses to generate income is good

I 2NNBtFGA2y |yl feaaa adzamaiashadvinginioney in thekoank ®r ¢ K 2
future needsis gocdr NB Y2 RS NI (St & CharitieS fumningibBsines®bl®B S (0 K
generate incomeisgodd> | YR @A OS OGSNAI @ LG Ff &z
and services when responderksow thattheir purchase supports the charigre moderately
likely to support businesses that support charitgesnd vice versa.
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Support for charities
Seven characteristics were selected by more than 50% of respondents overall as making them

want to support a charity:

f a¢KS?@ YI 1S SINARGIAIA GSERATT

1 a¢KFEG GKS@ &dLISYyR (GKSANI Y2ySe gArasSte [yR ST¥F-
f a¢KIFIG GKS@ INB ¢Sttt YIylFaSREY pr1iz

f a¢KIFIG GKS& SyadaNB | NBFaz2yrotS Y2dzyd 27F R:
f a¢KFEG GKS@ FNB I NBIAAGSNBR OKINRGEEY pc:

1 a¢KFEG GKS& f Shiw tlieKBe thditazdourads irjclydihg money from

R2YylFGA2Y&aéyY pr:
1 ¢KSANI Fdzy RN AaSNE LENB SGKAOIf FyR K2ySadé

Fundraising organisations
34% of respondents thought there wagole for fundraising organisations that help charities to

raise money, ratbr than chaities raising money themselves. 23% thought there was not and
43% were unsure.

23% of respondents had givenadundraising organisation thatas helping a charity to raise
money. 37% said they had not, and 40% were unsure. Having hakgegience of giving ta

charity via dundraising organisationhanged the perception of their role: 59% of those who
had given to a fundraising organisation felt that there was as role for these organisations.

Correlation analysis shows no direct rédaiship between the feelings about fundraising
organisations andverall trustin charities.

However, there is clear concern over fundraising operations. While 22% of respondents agreed
that they had no concernsver giving to fundraising organisatiottssupport the charity or
charitiesthey like, 30% disagreed, with 47% neutral.

Key concerns were:
1 How much of the money giverwould reach the charity77%
1 The fundraising organisation may keep some of the money for themselves: 70%

81% of respondentsgaeed that tindraising organisations should be required to advise how
much of the money they receive for the charity they will ke€pisagreement was only 2%.

Charities registration
A lower percentage of respondents (45%) than in 2012 (48%) were aware of the Charities
Register. The decline in awareness is statistically significant.

A lower percentage of respondents than in 2012 were also aware ¢gggtered charities are
required to have, and make available, a charities registration number on request to prove they
are a registered charityAgain, the decline in awareness is statistically significant.
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69% of those who were aware of the register were also aware of thenagent for registered
charities are required to have, and make available, a charities registration number on request to
prove they are a registered charity.

49% of respondents said they would ask for the charities registration number in the future.
Thete is no statistically significant change in this level since 2008.

35% of respondents were aware thaférmation about charities registered under the Charities
Act 2005 is publicly available on the Charities RegisWwhile this is a decline from the 29
result, the change is not statistically significant.

31.5% of respondents who were aware of the Charities Register said they had refeitred
This is not a statistically significant change from the 30% 2012 result.

63% of those respondents who veeavare of information on registered charities bgi
publically available on th€harities Registeraid they would refer to the register in future. This
is a statistically significant increase, continuing the growth evident from 2010 to 2012.

58% of altespondents (including those who had not previously been awareitiiatmation on
registered charitiesvas publically available on tl&harities Registgisaid they were likely to
refer to the register in future.

84% of respondents who had referred toet Charities Register said it contained enough
information. This is 6% lower than the 2012 result.

49% of respondents who had referred to the Charities Register said thayskddhe advanced
search function22% higher than the 2012 result.

Services povided by charities
10% of respondents said they had received senficas a charity in thgast 12 monthsup
from 8% in 2012 and 2010.

Ratings of the services provided to respondents were generally down on the 2012 ratings.
While 80% were either safied or very satisfied with the quality of service received, overall
satisfaction was lower than in 2012, accelerating the decline noted between 2010 and 2012.
53% said the service was better than expected, down from 79% in 2012.
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REPORT

Terminology

Ly GKA&a NBLER2NIZ RAFTFSNBYyOSa 0SiGsSSy 20SNIff NEF
NBadzZ Ga FT2N) adzoal YL S& 0S®3d F2NI YIS NBaLRYyRS
significance test shows that the difference is stitaly significant.

Correlations are described as follows:

0 to 0.2 Very weak to negligible correlation

0.2 to 0.4 Weak, low correlation (not very significant)
0.4 to 0.7 Moderate correlation

0.7 to 0.9 Strong, high correlation

0.9 to 1.0 Very strong crelation

= =4 -4 —a A

I £ Odzt |

(@

G! SNI 3S aO02NBa¢ FNBE ¢gSAIKGSR | gSNIF 3Sa
ratings scores for trust and confidence in charities.

1. Overall trust in charities

OFFSOGADStE e bSys »%SI I yRSNA QingiadHearage dcgfe ad&K I NA (i A S
out of 10 in the current survey. The average trust level has increased from the 2012 low as a

result of a small but general move to higher trust scores. At the high end of the scoring range

the percentage of respondents now raylkd G NHza 4§ Ay OKFNRGASEA G0 o 2N
O2YLX SGSte¢v KIFa ANRgY FNRY p2 AY HAMH (2 y o>

The average scores for the current and past 3 surveys are shown in the following chart:

Trust in charities: Average score

| trust 10

charities

completely 9

8

| don't trust
charities at
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The following table shows the detailed trust scores in comparison with the 2012, 2010 and 2008
surveys:

On a scale from 0 to 10, where 0 means v«
don't trust charities at all, and 10 means
you trust charities completely, generally 2014 2012 2010 2008
how much trust and cofidence do you
have in charities?
0- 1 don't trust charities at all 2.1% 2.0% 1.0% 0.0%
1 1.5% 1.0% 0.0% 1.0%
2 3.3% 3.0% 2.0% 2.0%
3 4.5% 7.0% 5.0% 4.0%
4 5.8% 7.0% 6.0% 4.0%
5 21.6% 20.0% 15.0% 14.0%
6 12.0% 14.0% 14.0% 14.0%
7 17.5% 22.0% 23.0% 24.0%
8 15.6% 17.0% 22.0% 23.0%
9 3.4% 4.0% 7.0% 8.0%
10- I trust charities completely 5.5% 1.0% 3.0% 3.0%
I'm really not sure 7.1% 1.0% 2.0% 2.0%
| N (unweighted) | 25593 2,000 2,210 2,121

Significancenalysis over all demographics indicates that among the respondents in the survey,

no demographic group was significantly more likely than average to have strong trust in
OKFNAGASE 0aO02NRAY3I od 2Nl mnI 6KSNB emeptiordl ya alL
respondents of Maori and Pacific Island ethnicities. 29% of Maori and 26% of Pacific Island
respondents rated their trust in charities at 9 or 10, well above other groups.

Reasons for this could lie in the mix of charities these two grougse donating to. Pacific

Island respondents were significantly more likely than average to be giving international aid
donations, faithbased or church related donations and donations to culture and recreation
organisations. 38% of Maori respondents wdomating to marae or maraeelated

organisations and were significantly more likely than average to be donating for social and
community development, culture and recreation and environmental causes. Further research
would be needed to confirm this, butis possible these organisations are more community
based and therefore better known to the donor.

2. Drivers of trust

2.1 Initial analysis
LYAGAFE Fylrfeara AYRAOFGSR | LRAAGADGS NBtlGAZ2Y
O2yTARSYOS Ay OKINARGASa® ¢KS AAEGK aiGNHAGE T
have a positive impact on overall trust and confidence anceappto be correlated with
G{LISYR GKSANI Y2ySe ¢gAraSte yR STFTSOuA@Stesd

9
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The percentages in the diagram show the relative contribution of each factor out of 100%.

These factors explain
41% of the variation
Make a positive difference to the matters in trust and

they address confidence in
charities

Ensure that their fundraisers are ethical
and honest

Ensure a reasonable proportion of
donations gets to the end cause

Spend their money wisely and effectivel

Let the public know how they use their
resources, including money from
donations

Note that these 5 factors only explain 41% of the variation in overall trust and confidence in
charities. Because of this, tldmalysis was extended to other factors measured in the survey.

2.2 Broader analysis

Multiple regression analysis was used to derive relationships between trust and a broader set of
the factors measured across a number of questions in the survey. Theiarnaticates a base

level of trust in charities plus a mix of 9 key trust and motivational factors appear to drive trust

in charities:

T 6¢KS® YIS I LRairAGABS RAFFSNBYyOS:T

T G¢KS® LINRPGSOG GKS SYy@ANRYYSY(H:sT

f Aa¢KSANI Fdzy RN AaSN&E FINB SGiKAOIFIt FyR K2ySaidée
T a{LISEgRNIK2ySe gAraSte FyR STFSOGADSteeT

T da¢KSe KStL) g2YSYET

f aL GNHzAG OKFNRGASE Y2NB AT L KIFI@S KSINR 27
T a¢KSe KSftLI OKAf RNBYET

f aL GNHzaG OKFNARGASE GKFG L FS8SSt | LISNB2YL
f a9y &adz2NE | NBIF A2yl o6fS LINRPLRNIAZ2Y 2F R2YyIl (A2

Note that while these factors all have a positive relationship with trust in charities (i.e. if they
increase, overall trust in charities increases), they explain only 46% of the variation in
movement in trust in charitiesFurther research should expk these drivers in more detalil,
seek the drivers for the balance of the variation in trust and confidencepaotok the role of

the factors identified from statistical analysis of this survey.

As shown in the following illustration, the factors formufaroups:

10
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1 The first group is related to how charities operate and their operational results; e.g.
G¢KS2 YI1S | LRAAGADGS RAFFSNBYOSe 2N a¢KSe
(and therefore | trust them).
f The second group isrelatedtothech&ith Q I NBI 2F 2LISNI GA2yaT Sd
62YSy¢e 2N a¢cKSe LINRPGSOG GKS SYy@ANRYYSyaé ol
1 The third group is awareness and connection, which have a strong correlation with 52%
of the variance in one factor explained by the other.

Thepercentages in the diagram are used to indicate the relative contribution out of 160%
each factor in affecting trust and confidence in charities.

Make a positive difference to the matters the
26%

address

Ensure that their fundraisers are ethical anc

honest 12%

Ensure a reasonable proportion of donation:

gets to the end cause %o
58%

Spend their money wisely and effectively IO

They protect the environment 18%
They help women 10%

They help children 5% 9%,

| trust charities more if | have heard of them

3
EN

| trust charities that | feel a personal 1%
connection to

o
3,
Et)
333

These characteristics are discussed in the following subsections. In each chart, a white trend
line indicates the general increase in trust compared with the increase in respondents believing
that a factor makes them want to support a charity. Trusht¢réines have been chosen for

best fit to the available data.

' The effect of all 10 factors acting together is to contribute more than 1% change in trust andecwefi
in charities for a 1% changeéachfactor. These percentages shown ttedative contribution made by
each factor if all factors change by 1%.
11
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5NRAPSNI mY G¢KSe YIS I LRaAGADGS RAFFSNBYyOS:e
This is the strongest factor driving trust in charities. For every 1% change in this factor, trust in
charities changes by an average of 0.28%.

This strength of this factor across all levels of trust suggests that this factor may be a pre
requisite foranytrust in charities.

Increase in belief that a charity makes a positive difference does not appear to drive a sudden
increase or strongncrease in trust. Rather, the increase is more gradual (as shown by the
white trend line), with declining rate of increase in trust once belief that a charity makes a
difference goes beyond 70%.

They make a positive difference
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ENAGSNI HY G¢KS@& LINPGSOUG GUKS SYy@AaANRYYSylé

While this facto is one of the smaller motivators fgiving it has the second largest impact on

trust, changing trust in charities by an average of 0.19% for every 1% change in this factor.
PYEA1LS G¢KSe YIETS | LRaAlAGS RAFHBNBgOOSE S (KS
increases as its importance as a reason or giving increases.
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They protect the environment
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5NAGPSNI oY G¢KSANJ Fdzy RN AaSNBR IINB SGKAOIE | yR
This factor has the third largest impact on trust, changing trust in charities by an average of

0.13% for every 1% changethis factor. Like the other trudiased factors, it is strong across

Fff fS@Sta 2F GNUAG LY F AAYATIFINI YFEYYSN G2 6
Ay GNHzaG at2¢a 2y0S 0StAST GKIFO GEIOMAGASAQ Tdzy

Their fundraisers are ethical and honest

10 - | trust charities completel 48% !
J

e
Y 55%

’
— 59%
’
’

| — 40% ,I
/

v 0,
"
" 48%
/’
—
- 54%
4

d
e 35%/
4
'I

-

8
7
6
5
4
3
2
1

d

0 - | don't trust charities at || =—-— 16% -7

0% 10% 20% 30% 40% 50% 60%
MAKES YOU WANT TO SUPPORT A CHARITY

13
Horizon Research Limit&OBox 52107 Kingsland 135Zelephore 021 84 85 76 or 021 076 2040.
E-mail gcolman@horizonresearch.co;rr manager@horizonresearch.co.mweww.horizonpoll.co.nz



mailto:gcolman@horizonresearch.co.nz
mailto:manager@horizonresearch.co.nz
http://www.horizonpoll.co.nz/

;" Horizon lesearch

LISTENING TO NEW ZEALAND

Driver4Y Ge¢KIFG GKS® 3a1LISYR GKSANI Y2ySe gArasSte |yR

While this factor has the fourth largest impact on trust, changing trust in charities by an average

of 0.11% for every 1% change in this factor, it is strong across all letelstaind is likely to be

Iy SELISOGIFGAZY 2F OKIFINARGASAO® Ly | @aAYALT NI YIY
GNHzAG at2¢6a 2y0S o60StAST GKIFIG OKINRGASA aaLISyYyR

That they spend their money wisely and
effectively

10 - | trust charities completel
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Driver5Y G¢cKSe KStL)I 62YSye

Thisfactor changes trust in charities by an average of 0.11% for every 1% change in this factor.
[A1S a¢KS& LINRPGSOG GKS SY@ANRYYSyYylGeé F020S3 (KS
factor increases as its importance as a reason for giving increases.

14
Horizon Research Limit&OBox 52107 Kingsland 135Zelephore 021 84 85 76 or 021 076 2040.
E-mail gcolman@horizonresearch.co;rr manager@horizonresearch.co.mweww.horizonpoll.co.nz



mailto:gcolman@horizonresearch.co.nz
mailto:manager@horizonresearch.co.nz
http://www.horizonpoll.co.nz/

;" Horizon lesearch

LISTENING TO NEW ZEALAND

They help women

10 - | trust charities completel
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Driver 6Y G9YadNE | NBFaz2ylFofS LINPLERNIAZ2Y 2F R2Y |
¢CKAE FLOG2NI A& Fy2GKSNJ 2F GKS adNHzadé FI Od2NE&
for every 1% change in this factofhe factor exhibits a different tripattern to the other

drivers, with the effect of the driver peaking at trust rating levels of 6, 7, and 8.

That they ensure a reasonable amount of
donations get to the end cause
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Driver7Y GL GNHzaG OKEFENRGASAE Y2NB AT L KIFI@S KSIFNR
This factor comes from a question on agreement with statements about trust andiekarit

changes trust in charities by an average of .09% for every 1% change in this factor. The trend

line has an extremely good¥ii 2 G KS Rl (I @ ¢KS T OG2NI SEKAOAGA
factors, with slowing growth in trust in charitiesaurring as agreement with the statement

increases.

| trust charities more if | have heard of them
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Driver 8Y G¢KS® KSfLI OKAf RNBYy £

l'Y20KSNI aY2UAQ1GA2Yy FT2N) AAGAYy3IE FLFLOU2NE a¢KSe
F2N) SOSNE m: OKIy3aS Ay GKAA Tlabtbuethdpateof A 1 S & ¢ K S
increase of trust associated with this factor increases as its importance as a reason for giving
increases, in this case in a nearly linear trend.

r’=0.99
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They help children
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Driver 9Y L (NHza G OKINRGASA GKIFIG L FSSt | LISNE2YI
This factor also aoes from a question on agreement with statements about trust and charities.

It changes trust in charities by an average of .01% for every 1% change in this factor. The factor
SEKAOAGA GKS &FYS LI GAOASNY Fa (KS®hchaitiestza ¢ FI1 06 2
occurring as agreement with the statement increases.

| trust charities that | feel a personal
connection to
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3. Trust in charities to act responsibly

The 2014 survey repeated a question asked in 2008, 2010 and 20i#womuchrespondents

trusted charities to daa range of things. Using a 0 to 10 scale, and as in previous surveys, the
level of respondents who trusted charities to do these things was calculated as the sum of those
who had given a trust score of 7, 8, 9 or 10. The factors measured were sixsef/tre
characteristics said by 50% or more of respondents to make them want to support a charity.

There was no change from 2012 in the level of respondents (50%) who trusted charities to make
a positive difference to the matters they address. For aleofactors, however, charities were
more trusted than in 2012 and, in four out the six factors measured, more trusted than in 2008.

The greatest change in comparison with 2012 was in the rating of charities letting the public
know how they use their resaces, including money from donations. 41% of respondents in
the 2014 trusted charities to do this, up from 27% in 2012.

While 46% of respondents rated charities as trustworthy in ensuring their fundraisers are
ethical and honest, up from 41% in 2012 stk still lower than the 2008 level of 51%. Similarly,
the 50% rating for charities making a positive difference to the matters they address is lower
than the 2008 level of 55%.

A 2 4 A x

effectivelyé | MaRageé themselves wéll d ¢tKA&d A& NBTESOGSR Ay
statement.

ltf (KSasS aidlaSySyida | NBSpendthel yichy wiselfOeAANNS f | ( SR
0K

w»
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How much do you trust charities to do the
following?

0% 10% 20% 30% 40% 50% 60%

50%
Make a positive difference to the matters the 50%
address

honest

Spend their money wisely and effectivel

gets to the end cause

Let the public know how they use their
resources, including money from donation

* 2014 = 2012 = 2010 = 2008

As a further measure of trust and confidence in charities, respondents were asked how much
they agreed or disagreed with a list oaments that have built up over time from a first
measure in the 2008 survey.

¢tKS &a0ItfS dzaSR ¢la FAFLAY | n G2 wmn a0FfS gKSNE
G2Grtte F3aINBS¢o 148 Ay LINBGA2dza & ding@aSadra = | I NB &
of 7, 8, 9 or 10.

Mmc adGraSySyida 6SNB NI GSRX mp GKS &lYS a Ay (K
ONHzAE 106 2NIIKeésx FRRSR F2NJ 6KS Hnanmn adaNBSe o

[N

b2GS GGKIFIG 2yte wtx 2F NBaLafceBlyrdgalatddbegBrE R (0 K|
they act for the public benefit ®
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Despite the increase in overall trust in charities reported in Section 9.1 of this report, the ratings
of these statements suggest that charities still have some way to go to build confidence in them
to 2008 levels pbetter. Out of the 15 statements that were in the 2012 survey, 9 of them had
lower levels of agreement than in 2012. Key changes in agreement were:

f ¢KS G2L)I NYyl1Ay3 aidlidSYSyd FTNRY (G4KS HamHI al
21LISYy l0o2dzi K2¢ (KSe dzaS UGKSANI NBa2dzNOSa¢s |
a drop from 77% agreement to 71% agreement.
f aL OGNHzaG OKIFNAONRSEBTYAKSBYATNRARI @5 KSBY HAawmi
f aL GNHzad OKFNARGASAE Y2NB AT L FY &alFGAaFASR i
f &Charities play a very important role in society todlay R N LILIS R ¢ &
f d trust charities that | feel a personal connectiogto RNR LILIS R 1272 &
f d trust charities that are registered under the Charities Act 2005R NB LILISR ¢’z @
f d trust charities with welknown supporters and patrods NP 4 S 7172 @
b203S GKIFGd GKSNB Aa I I|havéa NReftahfidorgeNdNBafritiedithagaye 0 S 6 S S
open about how they ustheir resource$ | hfrist charities more if | am satisfied they are

well managed @ ¢tKAAd &addzZa3Saida GKFIG NBaLRyRSydGa Yle o
they use their resources as being well managed.

¢KSNBE A& Y2RSNI (i Sthabtesdapd veryimpbiant dote in 8a8i&yytoday

I Yy R @ ®uétKhariiies more if | am satisfied they are well man@gedl Wh&ve more

confidence in charities that are open about how they use their resoarsces ¢ KA a YI & adz3
that respondents W0 believe charities play an important role expect them to be open about

their resources and well managed.

¢CKSNE Aa Ffaz2 Y2RS NosiSarites Mdtibdtworingk 2 lyghirifas sreS Sy a
sufficiently regulated to ensure they act for the piglbenefie @® CdzNIIKSNJ 62 NJ ¢ 2 dz
to establish the reasons for this correlation.

[Fattes GKSNB Aa | YpuisbdariteSwitdeeMddEntstpfioketsy 050 6 5 &
and patrong I hrBst big charities more than smaller oresp

Thechanges since 2008 are illustrated in the following chart:
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On a scale from 0 to 10, where 0 means you don't agree
at all, and 10 means you totally agree, how much do you
agree or disagree with the following statements?
Ratings 7,8,9 or 10

| have more confidence in charities that are open
about how they use their resources

| trust charities more if | have heard of the

| trust charities more if | am satisfied they a
well managed

Charities play a very important role in socie
today

| trust charities that | feel a personal connecti
to

Charities spend too much of their funds o
administration

| trust charities that are registered under th
Charities Act 2005

| trust charities if they assist locally

| trust charities with well-known SUPPOIErS aN (e———
patrons -

I know very little about how charities are run

Most charities are trustworthy

Charities use more dubious fundraisin
techniques these days

Charities are sufficiently regulated to ensure the
act for the public benefit

| trust big charities more than smaller one

| trust charities if they assist overseg

| feel confident donating to an unknown charit}
if the cause is good

20% 40% 60% 80% 100%
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